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Abstract 
Rape affects a large proportion of women in the U.S., but is one of the most underreported 
crimes. It is believed that rape myth acceptance contributes to low reporting rates. We tested 
whether television sports exposure was indirectly related to higher acceptance of rape myth 
beliefs. An online survey involving 465 undergraduate students showed that viewing TV 
sports was positively related to hostile sexism, benevolent sexism, and sexual objectification 
of women. Through these variables, TV sports was indirectly and positively associated with 
rape myth acceptance. These results suggest that sports programming contributes to the 
perpetuation of rape myths in society. 
Keywords: sexual violence, rape, rape myths, sexism, sexual objectification, 
television, sports 
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The Relationship between Television Sports Exposure and Rape Myths Acceptance: The 
Mediating Role of Sexism and Sexual Objectification of Women 
According to the National Violence Against Women Survey, about 1 in 5 US women 
have been the victim of an attempted or completed rape at some point in their lives (Tjaden & 
Thoennes, 2000). Of all crimes, rape is the most doubted and is often associated with 
stereotypical beliefs that blame the victim, that justify the perpetrator, and that minimize the 
violent act. These kinds of beliefs are also called rape myths and are described as: “attitudes 
and beliefs that are generally false but are widely and persistently held, and serve to deny and 
justify male sexual aggression against women” (Lonsway & Fitzgerald, 1994, p. 134). A 
typical example of a rape myth is the belief that women who claim rape are often 
promiscuous women who dress provocatively (see Kahlor & Eastin, 2011). Rape myths foster 
a climate in which violence against women is perpetuated. Acceptance of rape myths can 
increase rape proclivity in men (Bohner, Jarvis, Eyssel, & Siebler, 2005) and can decrease the 
reporting of sexual violent incidents in women (Frese, Moya, & Megías, 2004; Grubb & 
Turner, 2012). 
Prior research has shown that sexist attitudes towards women and sexual 
objectification of women are associated with acceptance of rape myths. People with higher 
sexism scores and a higher tendency to sexually objectify women are more likely to justify 
sexual violence (Burt, 1980; Chapleau, Oswald, & Russell, 2007; Grubb & Turner, 2012; 
Sakallı-Uğurlu, Salman, & Turgut, 2010; Suarez & Gadalla, 2010). So far, research on the 
association between television viewing and rape myth acceptance is limited to mapping 
different associations between different types of television programs and rape myths beliefs.  
No attention has been paid to the underlying mechanisms that explain these associations.   
Therefore, our study intends to investigate both the direct and indirect associations 
between television exposure and rape myth acceptance. Specifically, because research has 
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shown that media, in particular mainstream sports programming, are permeated with sexual 
stereotypes and sexually objectifying messages (e.g., Duncan & Messner, 2005; Messner, 
Dunbar, & Hunt, 2000), we propose that exposure to sports programming is related directly to 
acceptance of rape myths and indirectly through endorsement of sexism and sexual 
objectification of women. These predictions are based on cultivation theory, which posits that 
television is a societal purveyor of norms (Gerbner & Gross, 1976), and social cognitive 
theory, which posits that individuals learn by observing rewarding behavior modeled by 
others, including media characters (Bandura, 2002). 
Ambivalent Sexism towards Women and Rape Myth Acceptance 
Feminist scholars have asserted that societal-level rape myth beliefs are deeply rooted 
in a patriarchal system where gender inequality prevails and sex role stereotypes are promoted 
(Burt, 1980; Edwards, Turchik, Dardis, Reynolds, & Gidycz, 2011; Rozee & Koss, 2001). 
These stereotypes reinforce male dominance over women by emphasizing the masculine, 
active, dominating male who takes the role of the protector and the passive, naïve woman who 
is expected to be pure and perfect (Burt, 1980; Glick et al., 2000; Grubb & Turner, 2012). On 
an individual level, prior studies showed that people who endorse sexist beliefs are more 
inclined to approve of victim-blaming perceptions (e.g., Abrams, Viki, Masser, & Bohner, 
2003; Glick & Fiske, 1996). Glick and Fiske (1996) distinguished two types of sexist attitudes 
that differ in affective tone: hostile sexism and benevolent sexism.  Hostile sexism refers to 
the typical denigration of women who disregard traditional gender roles. One example is 
“Women seek to gain power by getting control over men” (Glick & Fiske, 1996, p. 512). 
Benevolent sexism is described as “a set of interrelated attitudes toward women that are sexist 
in terms of viewing women stereotypically and in restricted roles, but that are subjectively 
positive in feeling tone” (Glick & Fiske, 1996, p. 491). An example is “Women as compared 
to men tend to have a more refined sense of culture and good taste” (Glick & Fiske, 1996, p. 
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512). People with high benevolent sexism scores tend to have more positive feelings towards 
women who respect traditional gender roles. People with high hostile sexism scores, on the 
other hand, tend to have more negative feelings towards women who support nontraditional 
roles (Glick et al., 2000). Because sexist norms determine which social standards and 
behavior are suitable for women, it seems reasonable to assume that adherence to ambivalent 
sexism is associated to higher acceptance of rape myths. Much research found support for this 
hypothesis (e.g., Burt, 1980; Chapleau et al., 2007; King & Roberts, 2011; Suarez & Gadalla, 
2010; Yamawaki, 2007). 
Sexual Objectification of Women and Rape Myth Acceptance 
Sexual objectification refers to the act of perceiving, treating, and evaluating a person 
as a sexual object (Frederickson & Roberts, 1997). Objectification theory posits that gender 
socialization encompasses many occurrences of sexual objectification experienced by women. 
Examples are the leering gaze and evaluations of women’s bodies in daily interactions with 
other people and in media portrayals of women (Frederickson & Roberts, 1997; Moradi & 
Huang, 2008). According to sexual objectification theory, these experiences may socialize 
women to perceive themselves as objects and to evaluate themselves on the basis of 
appearance instead of their personality (Fredrickson & Roberts, 1997).   
Objectification affects not only people’s self-perceptions but also their perceptions of 
others (Heflick & Goldenberg, 2009; Vaes, Paladino, & Puvia, 2011). Previous studies have 
shown that support for sexual objectification of women is associated with perceived victim 
blaming and perceived justification of sexual violence (Chapleau et al., 2007, Grubb & 
Turner, 2012; Laughan, Pina, Vasque, & Puvia, 2013; Sakallı-Uğurlu et al., 2010; Suarez & 
Gadalla, 2010). Loughnan and colleagues (2010) found that objectified people are perceived 
as less human and more naïve. This perception may result in reduced moral concern for the 
objectified (Laughman et al., 2013). They argued that if objectification affects people’s 
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perceptions of moral treatment and if judgments of victims are based on moral concern, then 
it is possible that women who are objectified in sexual violence cases are perceived as less 
victimized than women who are not objectified.   
Television and Rape Myth Acceptance 
The prevalence of rape myths on television may contribute to the persistent acceptance 
of these myths in society. Previous experimental studies already showed that sexually violent 
media content was associated with increased acceptance of interpersonal violence against 
women (Malamuth & Check, 1981; Weisz & Earls, 1995), heightened self-reported likelihood 
of raping (Malamuth & Check, 1983), increased acceptance of rape myths (Weisz & Earls, 
1995), increased victim blaming (Dexter, Penrod, Linz, & Saunders, 1997), and reduced 
sympathy toward the victim (Weisz & Earls, 1995). Research has shown that perceptions are 
not only affected by sexually violent content: a recent meta-analysis found a moderate effect 
size of .72 for the relationship between the use of degrading images, such as pin-ups and 
commercials of sexually revealing women, and approval of rape supportive myths, too 
(Suarez & Gadalla, 2010). In addition, other studies found significant associations with 
exposure to different television genres. Soap opera viewing was positively related to 
acceptance of rape myths and the overestimation of false rape accusations (Kahlor & Eastin, 
2011), whereas crime drama viewing was negatively related to rape myth acceptance (Kahlor 
& Eastin, 2011). Sports media exposure was indirectly related to intentions to intervene in 
sexual assault situations through rape myth acceptance (Hust et al., 2013). 
Overview of Present Research 
Prior research on television viewing and rape myth acceptance focused on mapping 
associations between exposure to different television genres and support for rape myths. 
However, it should be noted that in the studies reported up until now no attention has been 
paid to the underlying mechanisms that explain the relationships between different types of 
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television programs and rape myth beliefs. The present research investigates whether the 
relationship between exposure to television sports and acceptance of rape myth exposure is 
mediated by adherence to ambivalent sexism and sexual objectification of women while 
controlling for gender, age, ethnicity, as well as direct and indirect unwanted sexual 
experiences, and overall television viewing. 
 Content analyses have shown there is a significant underreporting of females’ sports 
and there is a significant inequality in how males and females are represented in sports 
programming (Bishop, 2003; Messner, Dunbar, & Hunt, 2000; Messner, Duncan, & Cooky, 
2003; Messner & Cooky, 2010). In particular, sports programming is permeated with the 
televised sports manhood formula, a master discourse “where all men are Real Men, where 
women are present as sexy support objects for the men’s violent, monumental 'wars’ against 
each other” (Messner et al., 2000, p. 391). In other words, the televised sports manhood 
formula promotes and reinforces male dominance and female sexual objectification (Messner 
et al., 2000). For instance, scantily dressed women in wrestling shows or provocatively 
dressed cheerleaders who are prominently featured during basketball and football games. This 
way, televised sports programming creates a climate of disrespect for women (Duncan, 
Messner, Willms, & Wilson, 2005).   
 Cultivation theory posits that television is an important storyteller in society (Gerbner, 
Gross, Morgan, & Signorielli, 1986) and is considered a dominant purveyor of social norms 
associated with a culture of violence against women (Kahlor & Eastin, 2011). According to 
cultivation theory, repeated exposure to television messages may distort people’s worldview 
on the long run in such a way that heavy viewers’ worldview start to resemble the television 
world (Gerbner & Gross, 1976). Because messages of hegemonic masculinity and emphasized 
femininity are pervasive in sports programming, it is expected that heavy viewers of sports 
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programming are more likely to develop a worldview that supports sexism and sexual 
objectification. This, in turn, might lead to higher acceptation of rape myth beliefs.  
 Social cognitive theory also predicts that exposure to sports programming is positively 
related to rape myth acceptance. Bandura (2002) argues that individuals learn what behavior 
to engage in through direct experiences and indirect, or vicarious, experiences. Essentially, 
individuals engage in a process where they learn about the acceptability of behaviors through 
both their personal experiences and through observing attitudes and behavior of others, 
including through symbolic environments like media entertainment. The theory holds that 
individuals are more likely to model, or engage in, the behavior when the observed or 
experienced behavior is rewarded than when it is punished. Thus, according to social 
cognitive theory, individuals may adopt attitudes and behavior for which media characters are 
rewarded. Given that sports programming underreports women’s sports and is accused of 
treating women in a sexist manner and portraying women as sexual objects, this may teach 
viewers that women are not capable of doing sports and are only good enough to perform as 
supportive props for men’s athletic accomplishments.  
Based on cultivation theory and social cognitive theory, we predicted that:  
H 1a: Exposure to sports programming is positively related to hostile sexism. 
H 1b: Exposure to sports programming is positively related to benevolent sexism.  
H 2: Exposure to sports programming is positively related to sexual objectification of 
women.  
H 3: Exposure to sports programming is positively related rape myth acceptance. 
Because prior research showed that endorsement of sexism and sexually 
objectification of women are associated with acceptance of rape myths, we propose that: 
H 4: Exposure to sports programming is indirectly related to rape myth acceptance 
through sexist attitudes and sexual objectification. 
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Method 
Sample 
 Students participated in an online study hosted on the communication department’s 
research participation system at a large, Midwestern university. To qualify for the survey, 
participants needed to be 1) heterosexual and 2) between the ages of 18 and 25.  In total, 465 
participants were included in analysis. The majority were female (60.6%, N = 282; male: 
39.4%, N = 183), with an average age of 21 (SD = 1.49). Also, most participants were white 
(71.2%, N = 331) or Asian/Pacific Islander (18.7%, N = 87). Overall, 58.1% were single (N = 
270), 28.3% were in a relationship (N = 178), and 3.7% were living with their partner (N = 
17).   
Measures 
Exploratory factor analyses (EFA), using SPSS version 22, and confirmatory factor 
analyses (CFA), using structural equation modeling software (AMOSTM 22.0), were run to test 
model fit for each scale. Using CFA, a process of iterative deletion based on poor component 
fit (nonsignificant paths and low loadings) and/or low R2 values in the CFA occurred until 
good model fit was obtained. 
Three fit indices were used to assess model fit: 1) the model chi-Square and degrees of 
freedom, 2) the comparative fit index (CFI), and 3) the root mean square error of 
approximation (RMSEA). Models are said to have good fit when the chi-square value is 
nonsignificant, the RMSEA is below .08, and the CLI value is above .90 (Bollen, 1989; 
Browne & Cudeck, 1993). Because the Chi-square index is sensitive to sample size (Hu & 
Bentler, 1999), the ratio of Chi-square to degrees of freedom (χ2/df) was also used to assess 
model fit. A good fit requires an index with a value around 2 or 3. Table 1 presents items and 
factor loadings based on the CFA.  
 The predictor variable in the model was television sports exposure. 
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Television sports exposure. Exposure to TV sports was measured by asking 
participants how often they watched “Sports (ESPN, football, basketball).” Answer choices 
ranged from almost never (1) to almost every day (5). Overall, participants watched a 
moderate amount of sports programing (M = 2.75, SD = 1.57).    
 The mediating variables in the model were benevolent and hostile sexism, and sexual 
objectification. 
Hostile and benevolent sexism. We used the Ambivalent Sexism Inventory (ASI; 
Glick & Fiske, 1996), which consists of 22-items measuring hostile (11 items) and benevolent 
sexism (11 items). Participants rated their agreement with the items using a 6-point Likert-
type scale with anchors of strongly disagree and strongly agree. Scale items were found to 
load on two factors using EFA. In fitting the measurement model using CFA, benevolent 
sexism was reduced to five items and hostile sexism was reduced to four. Model fit for hostile 
sexism was acceptable,χ2 (2, N = 465) = 7.975, χ2 /df = 7.975, p < .05; CFI = .989; RMSEA = 
.080. Items were summed to create an index (α = .79, M = 13.55, SD = 3.73). Likewise, the 
model fit for benevolent sexism was good, χ2 (5, N = 465) = 10.921, χ2 /df = 2.184, p > .05; 
CFI = .986; RMSEA = .051. Items were summed to create an index (α = .72; M = 16.66, SD 
= 4.16). This measure has been validated in previous research (e.g., Abrams et al., 2003; 
Chapleau et al., 2007). 
Sexual objectification. We used the “Women are sexual objects” subscale of the 
revised version of the Attitudes Toward Dating and Relationships Measure (Ward, 2002; 
Ward, Hansbrough, & Walker, 2005). Eight-items were measured using a 6-point Likert-type 
scale ranging from strongly disagree to strongly agree. Scale items included “There’s nothing 
wrong with men whistling at shapely women” and “Using her body and looks is the best way 
for a woman to attract a man.” EFA revealed that the items loaded on a single factor and CFA 
indicated good model fit. This resulted in a seven-item measure with acceptable model fit, χ2 
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(14, N = 465) = 33.730, χ2 /df = 2.409, p < .05; CFI = .977; RMSEA = .055 (see Table 1 for 
items and CFA results).  Items were summed to create an index (α = .81; M = 21.43, SD = 
6.14). This measure has been validated in previous research (e.g., Peter & Valkenburg, 2007). 
The dependent variable in the model was rape myth acceptance. 
 Rape myth acceptance. We used the Subtle Rape Myth Acceptance (SRMA) scale 
(McMahon & Farmer, 2011), which is a revised version of the Illinois Rape Myth Acceptance 
Scale (IRMA) (Payne, Lonsway & Fitzgerald, 1999). The SRMA scale uses more update 
language for college students and has a specific focus on victim blaming and responsibility 
for rape. It includes 23 items with subscales that measure endorsement of four myths: 1) he 
didn’t mean to, 2) it wasn’t really rape, 3) she was asking for it, and 4) she lied about it being 
rape. Four factors following patterns established in existing research emerged in the EFA. 
Each subscale model was fit using CFA before testing whether these scales were indicative of 
a higher-order latent construct (i.e., subtle rape myth acceptance). Analysis supported the 
treatment of these variables as a higher order latent construct, χ2 (100, N = 465) = 269.639, χ2 
/df  = 2.696, p < .05; CFI = .962; RMSEA = .060. Items were then summed to create an index 
(α = .91, M = 39.12, SD = 10.82). The scale has been validated in previous research (e.g., 
McMahon, 2010). Table 2 presents the items of the SRMA scale and the factor loadings based 
on the CFA. 
 The control variables in the model were age, sex, ethnicity, relationship status, direct 
and indirect unwanted sexual experience, and overall television viewing. Ethnicity was 
recoded into white (0) and non-white (1), and relationship status was recoded into single (0) 
and in a relationship (1). 
 Overall television viewing. To measure overall television exposure, participants were 
asked how many hours of television they watched on the average weekday (Monday-Friday), 
on the average Saturday, and on the average Sunday. They were prompted that “television 
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refers to television content, regardless of the platform it is viewed on (e.g., live TV, 
streaming, OnDemand, DVR, cell phone, etc.).” Also, due to the prevalence of binge-
watching television content, or watching consecutive episodes of a television series in one 
sitting, participants were prompted to exclude binge watching from their estimates. A weekly 
average was computed by multiplying the average weekday estimate by five and adding that 
value to the average Saturday and Sunday estimates. Over the course of the week, participants 
watched 12.42 hours of television (SD = 8.91), not including binge watching.   
To capture their total overall viewing behavior, we also asked whether they had binge 
watched any content in the past month. If they indicated they had, they were asked to estimate 
1) how many days in the past month they engaged in this behavior and 2) how many hours 
they binge watched content per day on average during the past month. The number of binge 
watching days was multiplied by the number of viewing hours per day. This number was 
divided by 4 to calculate an estimate of the number of hours binge watched per week (M = 
4.31, SD = 6.31). The binge watching estimate was added to the general television exposure 
estimate to represent the overall television habits. Overall, participants watched 16.73 hours 
of television per week (SD = 12.35).  
 Direct and indirect unwanted sexual experience. Items measuring direct and 
indirect unwanted sexual experiences asked whether the participant or someone they knew 
had 1) experienced an unwanted sexual act, 2) been sexually assaulted, or 3) raped. Items 
were then recoded such that saying yes to an experience of unwanted sexual activity was 
given a value of 1, selecting yes to the experience of sexual assault was given a value of 2, 
and choosing yes for the experience of rape was given a value of 3. Items measuring personal 
unwanted sexual experience were summed to create an index that ranged from 0 to 6 (M = 
.68, SD = 1.50).  Likewise, the same process was used to create an index for indirect 
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experiences (M = 1.79, SD = 2.45). This measure has been validated in previous research 
(Kahlor & Eastin, 2011; Kahlor & Morrison, 2007). 
 
[Table 1 about here] 
[Table 2 about here] 
Results  
Data were analyzed using AMOS 22 software for structural equation modeling (SEM).  
SEM is advantageous as it simultaneously tests the proposed associations among independent 
and dependent variables (Bollen, 1989). 
Overall, the proposed model had adequate fit. Even though the Chi-square value was 
significant, χ2 (681, N = 465) = 1.286.61, p < .05  the χ2 /df  (1.889), CFI (.92), and RMSEA 
(.044) indicated good fit.  
Figure 1 portrays the tested model with 1) television sports viewing as the predictor 
variable, 2) hostile sexism, benevolent sexism, and sexual objectification as mediating 
variables, and 3) rape myth acceptance as the dependent variable. Age, sex, ethnicity, 
relationship status, direct and indirect unwanted sexual experience, and overall television 
viewing were included as control variables (see Table 3 for the control variable SEM results).  
Note that all path coefficients will be reported in their standardized formats. 
Direct Effects of TV Sports 
 The first set of hypotheses predicted that exposure to sports programing would be 
positively associated with hostile sexism (H 1a), benevolent sexism (H 1b), sexual 
objectification of women (H 2), and rape myth acceptance (H 3). Findings from the SEM 
analysis (see Figure 1) indicate that watching television sports is significantly and positively 
associated with both hostile (β = .22, p < .001) and benevolent sexism (β = .17, p < .01), 
which supports H 1a and H 1b. The more people watch television sports, the more they 
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upheld hostile and benevolent sexist beliefs. The model found that the direct association 
between exposure to television sports and sexual objectification of women was also 
significant (β = .22, p < .001). Increased exposure to television sports is associated with 
increased sexual objectification of women. Therefore, H 2 was supported.  The direct effect of 
television sports on rape myth acceptance was nonsignificant (β = .02, p > .05), which was not 
in line with H 3. 
Indirect Effects of TV Sports 
 H 4 posited that exposure to sports programming would be indirectly related to rape 
myth acceptance through sexist attitudes and sexual objectification. Bootstrapping within 
AMOS revealed that the total indirect effect of television sports on rape myth acceptance was 
significant (β = .189, p < .001). However, one issue with most SEM programs (e.g., AMOS) 
is that although it can test multiple paths, it only reports the sum of all mediation effects 
(Macho & Ledermann, 2011). Determining which indirect paths are significant, then, requires 
additional analysis.   
To probe the indirect effects, a process called phantom modelling was used (see 
Macho & Ledermann, 2011, for complete details on the process). In this process, separate, 
unrelated, models are created for each indirect path to be probed. These models contain 
dummy variables for the variables of interest. The paths between these variables are 
constrained to the coefficient values of the relationship being tested. For example, if ab is the 
coefficient for the path between TV sports and hostile sexism and bc is the coefficient for the 
path between hostile sexism and rape myth acceptance, then the path between the new dummy 
TV sports and hostile sexism variables would be constrained to ab and the path between the 
new hostile sexism and rape myth acceptance variables would be constrained to bc. At this 
point, traditional bootstrapping methods would be able to calculate the confidence intervals 
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for the phantom model and indicate whether the specific indirect path between the TV sports 
and rape myth acceptance through hostile sexism was significant.   
Using this method, the indirect paths between sports programming and rape myth 
acceptance were tested. First, hostile sexism was found to mediate the relationship between 
television sports viewing and rape myth acceptance (b = .031, SE = .011, p < .001). Second, 
sexual objectification significantly mediates the relationship between exposure to television 
sports and acceptance of rape myths (b = .058, SE = .015, p < .001). Finally, benevolent 
sexism significantly mediated the relationship (b = .011, SE = .006, p > .05).   
Overall, increased television sports viewership is associated with an increase in rape 
myth acceptance through all three indirect paths: 1) through hostile sexism, 2) through 
benevolent sexism, and 3) through sexual objectification. Because the direct effect of 
television sports on rape myth acceptance was nonsignificant, these results suggest that a full 
mediation is occurring. Therefore, these findings support H 4, which predicted the presence of 
indirect relationships.   
 
[Figure 1 about here] 
[Table 3 about here] 
 
Discussion 
Sexual violence is omnipresent in modern society. Numerous factors contribute to the 
perpetuation of sexual violence in society. One of these factors is the acceptance of rape 
myths, which refers to a set of false cultural beliefs that justify this violent act by attributing 
the responsibility to the victim and excusing the perpetrator (Edwards et al., 2011; Lonsway 
& Fitzgerald, 1995). Feminists have stated that we live in a rape culture that fosters sexist 
attitudes towards women and the objectification of women through television and other media 
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(Burt, 1980). The aim of the current study was to examine whether exposure to sports 
programming is indirectly related to rape myth beliefs through sexist attitudes and sexual 
objectification of women.  
The current study found that sports programming was positively related to hostile and 
benevolent sexist beliefs, and sexual objectification. These were, in turn, positively related to 
rape myth acceptance beliefs (Figure 1). Regarding the indirect paths, this study found that 
the relationship between exposure to sports programming and rape myth acceptance was fully 
mediated by hostile sexism, benevolent sexism, and sexual objectification.  
Our findings support cultivation theory, which states that repeated exposure to specific 
television messages may affect viewers’ worldview. Even though the early cultivation 
theorists focused on overall television viewing, based on the assumption that television 
offered uniform messages across television genres (Gerbner & Gross, 1976; Gerbner et al., 
1986), more recently, cultivation scholars have started to investigate exposure to specific 
genres (see Bilandzic & Busselle, 2012). The current study extends existing research on 
television viewing and rape myth acceptance by investigating potential mediating processes. 
No other study has examined whether the relationship between television exposure and 
acceptance of rape myths is mediated by attitudes that objectify and devalue women. It is, for 
instance, possible that those studies that did not find a direct significant relationship between 
specific television genres and rape myth beliefs (e.g., Kahlor & Morrison, 2007) might have 
found a significant indirect relationship if important mediators, such as sexism and sexual 
objectification had been included. 
The present study also supports social cognitive theory, which posits that individuals 
learn from observing others, including media models. Individuals are more inclined to imitate 
behavior of media characters if they perceive that the media character is rewarded for his/her 
belief or behavior. According to the social cognitive theory of gender development (Bussey & 
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Bandura, 1999), the media is an important sociocultural factor in the gender socialization 
process. In other words, the media helps explain what it means to behave in a typical 
masculine and feminine way. Given that female athletes are almost invisible or portrayed as 
sexual objects, these messages might teach viewers that women are not able or worthwhile to 
be shown as athletic or that it is acceptable to view women as objects. The current study has a 
number of limitations. First, the present study focused only on TV sports exposure. It is 
possible that reading TV sports magazines or playing sports-oriented video games might play 
a role, too. Second, TV sports exposure was assessed using a single item measure. By doing 
this we managed to keep the survey brief, which improved participation rates. Previous 
research (e.g., Hust et al., 2013) has used the same standardized measures for TV sports 
exposure. However, it is generally assumed that single-item indicators are more error prone 
than multiple–items indicators.  
Lastly, although the mediation results may suggest a causal order, the present study 
used cross-sectional data and causal inferences cannot be made. It is possible that those 
individuals who score higher on sexism and sexually objectification are more likely to watch 
sports programming on television. Future research should focus on longitudinal designs, thus 
allowing us to draw causal conclusions. However, these results are an important first step to 
understanding the relationships between television sports and rape myth acceptance.  
Conclusion  
The World Health organization refers to sexual violence as a severe health problem 
that threatens human rights. According to the Federal Bureau of Investigation a woman is 
raped every 6 minutes and the rate of rapes in 2011 was estimated at 52.7 per 100,000 females 
in the United States (Federal Bureau of Investigation, 2012). Given that sexual violence 
against women is highly prevalent in U.S. society it is crucial that research is devoted to 
examining its risk factors and its antecedents. The current research contributes to this aim 
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because it highlights that certain types of media use play an important role regarding the 
continuation of rape myth beliefs, which are considered important antecedents of rape 
proclivity and sexual aggression towards women. In addition, the present research highlights 
the importance of media literacy programs in elementary and high school to prevent these 
potential negative effects of TV sports exposure on young people. These messages might not 
only have negative effects on an individual’s view of him- or herself, but they may affect the 
way people react to sexual violence in general. Additionally, women way internalize these 
ideas, which might contribute to their decision to not report rape.  
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Figure 1. Structural equation model depicting the indirect relationship between TV sports programming and rape myth 
acceptance (N = 465) 
Note. Ovals represent latent variables.  Rectangles represent manifest variables.  Coefficients are reported as standardized 
coefficients.  Benevolent sexism, hostile sexism, and sexual objectification were allowed to covary. This model controlled for 
age, sex, ethnicity, relationship status, direct and indirect unwanted sexual experience, and overall television viewing.  
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Table 1 
Factor Loadings for Benevolent Sexism, Hostile Sexism, and Sexual Objectification based on 
CFA Results (n = 465) 
 b (SE) 
Benevolent Sexism  
1. Many women have a quality of purity that few men possess. .590*** 
2. A good woman should be set on a pedestal by her man.  .415*** 
3. Women, compared to men, tend to have a superior moral 
sensibility. 
.650*** 
4. Men should be willing to sacrifice their own well-being in order to 
provide financially for the women in their lives. 
.559*** 
5. Women, as compared to men, tend to have a more refined sense of 
culture and good taste. 
.737*** 
Hostile Sexism  
1. Most women interpret innocent remarks or acts as being sexist. .763*** 
2. Women are too easily offended. .858*** 
3. Women seek to gain power by getting control over men. .557*** 
4. Women exaggerate problems they have at work. .589*** 
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Continuation of Table 1 
Sexual Objectification  
1. An attractive woman should expect sexual advances and should 
learn how to handle them. 
.540*** 
2. Women should be more concerned about their appearance than 
men. 
.665*** 
3. Using her body and looks is the best way for a woman to attract a 
man. 
.741*** 
4. Women should spend a lot of time trying to be pretty; no one wants 
to date a woman who has “let herself go.” 
.753*** 
5. There’s nothing wrong with men whistling at shapely women. .558*** 
6. There is nothing wrong with men being primarily interested in a 
woman’s body. 
.526*** 
7. Being with an attractive woman gives a man prestige. .558*** 
Note. Coefficients are reported as unstandardized coefficients (SE).  * p < .05, ** p < .01, *** 
p < .001 
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Table 2 
Factor Loadings for Subtle Rape Myths Subscales based on CFA Results (n = 465) 
 β 
She Lied About It Being Rape .74*** 
1. A lot of times, girls who say they were raped agreed to have sex 
and then regret it. 
.87*** 
2. Rape accusations are often used as a way of getting back at guys. .88*** 
3. A lot of times, girls who say they were raped often led the guy on 
and then had regrets. 
.87*** 
4. A lot of times, girls who claim they were raped just have emotional 
problems. 
.80*** 
5. Girls who are caught cheating on their boyfriends sometimes claim 
that it was a rape. 
.75*** 
She Was Asking For It .84*** 
1. If a girl is raped while she is drunk, she is at least somewhat 
responsible for letting things get out of control. 
.76*** 
2. When girls go to parties wearing slutty clothes, they are asking for 
trouble. 
.78*** 
3. If a girl goes to a room alone with a guy at a party, it is her own 
fault if she is raped. 
.75*** 
4. If a girl acts like a slut, eventually she is going to get into trouble. .72*** 
 
  
TV SPORTS AND RAPE MYTH ACCEPTANCE  29 
Continuation of Table 2 
It Wasn’t Really Rape .63*** 
1. If a girl doesn't physically fight back, you can't really say it was 
rape. 
.80*** 
2. A rape probably didn't happen if the girl has no bruises or marks. .96*** 
3. If the accused "rapist" doesn't have a weapon, you really can't call it 
a rape. 
.87*** 
He Didn’t Mean To .57*** 
1. When guys rape, it is usually because of their strong desire for sex. .71*** 
2. Guys don't usually intend to force sex on a girl, but sometimes they 
get too sexually carried away. 
.73*** 
3. Rape happens when a guy's sex drive gets out of control. .82*** 
4. If a guy is drunk, he might rape someone unintentionally. .64*** 
Note. Coefficients are reported as standardized coefficients.  * p < .05, ** p < .01, *** p < 
.001 
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Table 3 
Standardized Betas in Full Model for Control Variables  
 Sports TV 
Viewing 
Hostile 
Sexism 
Benevolent 
Sexism 
Sexual 
Objectification 
Rape Myth 
Acceptance 
Age .098*  
 
-.090 -.070 -.035 -.06 
Sex -.40***  .028 .060 -.118*  
 
-.07 
Ethnicity -.075 .036 .295*** .310***  
 
.14***  
Relationship Status -.04  
 
-.003 .071 -.010 .058 
Overall TV Viewing .07 .124*  -.031 .055 -.092*  
Direct Unwanted 
Sexual Experience 
-.015 .007 -.017 .018 .007 
Indirect Unwanted 
Sexual Experience 
-.08 .079 -.050 -.068 -.040 
Note. Coefficients are reported as standardized coefficient. * p < .05, ** p < .01, *** p < .001 
 
 
 
 
